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Our goals 

Advocacy Engagement Shining a light Research

We will work independently 
and with others to 
advocate the consumer 
interest and help create a 
fairer superannuation 
system for low and middle 
income Australians. 

Where important data is 
missing, underutilised or 
hidden we will advocate for 
its provision

We will work with our 
sector to maximise the 
impact of our collective 
work.  

We will work with 
consumers to ensure that 
people’s experience of the 
system is amplified. 

We will find, investigate 
and tell powerful stories 
that shine a light on issues, 
are based on strong 
evidence and inspire 
change.  

We will  provide 
information to help people 
to make better decisions 
about their 
superannuation

We will build a strong 
evidence base for our 
advocacy and consumer 
help through original 
research. 



Advocacy

Choice of fund
In March we appeared before the Senate inquiry into legislation to create choice of superannuation fund. We supported 
the bill but recommended a number of specific measures to ensure people were supported to make choices appropriate 
to their needs, including the creation of ‘choice product dashboards’ and an ASIC developed comparator tool. The 
committee supported the bill and recommended the government consider the changes we suggested to assist 
consumer decision making. This legislation was ultimately delayed due to the pandemic. This was eventually passed 
into law in the second half of the year.

Consumer protection during the pandemic
The team shifted focus quickly to respond to the pandemic and the impact it would have on people’s super and bundled 
insurance. Using our data analytics capacity we were able to quickly identify 8 funds which had pandemic exclusions in 
their insurance policies. We worked with an AFR journalist to expose these funds and call on them to remove the 
exclusions. We were particularly concerned as some of the funds covered industries representing front line workers, like 
nurses, teachers and delivery drivers. Within less than a week 7 of the 8 funds had backed away from their exclusions 
and committed not to rely on them in future. The one hold out only applied the terms in limited circumstances and later 
announced it would not rely on the exclusions. This was a great early win for the team and displayed out data analytics, 
investigative journalist and advocacy skills in what was a very different advocacy environment.



Advocacy

Poor value insurance offerings
The other major focus has been direct advocacy with superannuation funds and insurers on poor value insurance 
offers. We were concerned about the impact of restrictive tests which target people who are recently unemployed or 
have limited working hours due to the pandemic and more generally. A few weeks after we alerted key stakeholders to 
the problem the insurers acknowledged the harm these policies cause and agreed to waive these terms until 
September. This was only a short-term solution, so we have been following up directly with superannuation funds that 
have the most restrictive terms to push them to remove these terms altogether. We identified eight funds with highly 
restrictive terms and warned each that our research identified them as having poor value disability insurance for people 
who are unemployed or working limited hours. 

One major fund has already agreed to only apply these terms in very limited circumstances. Most of the rest have 
committed to reviewing these terms in their upcoming insurance negotiations. Some have gone further still and 
committed to removing them as part of these reviews. We have continued to engage directly with funds and make their 
commitments public.



Engaging

We are continuing to make the most of the thousands of case studies we collected as part of the retirement income 
review. We had lined some up in anticipation of a second phase of the campaign targeting funds with pandemic 
exclusions. Given the quick win they were not required. 

We are attempting to be more proactive with these case studies and keeping a ‘warm’ list of people who have important 
stories to tell to demonstrate consumer detriment in our key campaign areas.

Our ongoing engagement with key stakeholders were important in being able to quickly team up and produce consumer 
advice on what to do with your super in response to the pandemic. As we build our reputation we saw value in working 
with established, trusted voices in this space.

We have continued positive engagement with key stakeholders in the sector, including joint media with CoTA over the 
impacts of early release of super. 

We have briefed key case work organisations on our disability insurance research. In particular we have worked with 
PIAC and beyondblue on the mental health restrictions in these policies.

We have used consumer case studies in our recent work, including our supplementary RIR and choice of fund 
submissions. 



Shining a light

Consumer information during the pandemic
In our first information piece on the pandemic we interviewed Scott Pape, the resulting article got widespread pick up 
across major news outlets.

Our investigative journalism was also the driving force behind the pandemic exclusion campaign, unpacking insurance 
policies, contacting funds and explaining them to consumers.

We also produced an information piece explaining the impacts of early withdrawal of super. We managed to get this out 
earlier than most  and our modelling was used in a number of media outlets as an independent measure to help people 
make decisions about early release. One major superannuation fund even used our consumer advice and modelling in 
their consumer facing information. 

We ran a Facebook livestream with experts from our team to explain the impact of the pandemic on super and what 
early release could mean for people. 

We released content on poor value insurance in superannuation products.

We are continuing to release advice pieces to help people make decisions about what to do with their super. This has 
included content on the fundamentals of super, claiming on income protection policies during a pandemic, super scams 
and considerations for investing in super. 

https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/coronavirus-and-superannuation
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/early-access-to-super
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/mental-health-claims-in-tpd-insurance
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/fundamentals-of-super
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/income-protection-insurance-explainer
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/how-to-avoid-super-scams
https://www.choice.com.au/money/financial-planning-and-investing/superannuation/articles/tax-implications


Research

Our data analysts produced original research unpacking problems with insurance in super. As already noted, this led to 
our sprint campaign victory on pandemic exclusions.

Next we released a research piece which complemented ASIC’s work on poor value TPD insurance. Our work showed 
the prevalence of these restrictive disability tests and how they disproportionately impact people who work limited hours 
or are unemployed. Due to COVID-19 these two groups are expected to grow. This feeds into our overall campaign to 
ensure people are efficiently and equitably protected if they can no longer work due to death or disability.

We have also been working on a scoping project to better understand consumer decision making in the retirement 
planning and fund selection.

https://superblog.netlify.app/2020/07/08/tpd/


Challenges, risks and mitigation

Challenges and mitigation
The pandemic has created challenges to our ability to work in a safe and productive way. We have mitigated this 
challenge by implementing a work from home policy and creating a COVID safe work environment for those who wish 
to work from the office. We have also made use of technology to overcome the challenges associated with remote 
work. We have also promoted the use by staff of employee assistance programs. Finally, we have set up new ways of 
working and socialising as a team in a COVID safe way.

Risks
There are no major risks to note.
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