
ASIC’s review of mortgage broker remuneration. 
How incentives paid to brokers can a�ect good consumer outcomes.

The review led to

our comprehensive report. 

Now avaliable online.

THE REPORT

The report sets out:

•    How brokers, lenders’ sta� and others are  paid for  selling 
home loans.

•    The other incentives provided.

•    How loans through brokers compare to loans taken out 
directly from a lender.

•    How lenders, aggregators and broker  businesses monitor 
what brokers do. 

THE OUTPUT

The 157 data points included analysis of

We analysed this home loan data to understand the consumer outcomes 

arising from the performance of loans originated through lenders and brokers
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WE SURVEYED

3,000
perceptions and experiences with brokers
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to better
understand

WE ANALYSED

550  $ in new loans sold 
in 2012 to 2015

we wanted to see where brokers sent 
loans and how much they got paid
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WE COLLECTED AND ANALYSED
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ASIC undertook an extensive review of the mortgage broking market to understand 

the effect of current remuneration structures on the quality of consumer outcomes. 

ASIC’s review of mortgage broker remuneration


